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Program 
September 19, 2017  Current Challenges in Canada’s Consumer Movement 
 
8:30 - 9:00 Registration  
 
9:00 - 9:10 Opening Ceremonies 
 
9:10 - 9:40 Keynote Address from Senator Pierrette Ringuette 
 
9:40 - 10:50 Reduce Drug Costs Through the Adoption of a Fully Public Drug Plan   

The discussion is intended to encourage an exchange of views on issues related to the need for a 
national drug plan. Canada is the only country in the world with a universal public health care system 
that doesn’t include access to prescription medication. 
 
Marc-André Gagnon Associate Professor, School of Public Policy and Administration, 

Carleton University 
Élisabeth Gibeau Social and Fiscal Policies Analyst, Union des consommateurs 

 
Amélie Baillargeon Campaign and Lobby Coordinator, Canadian Health Coalition, 

Moderator 
 
10:50 - 11:10 Networking Break 
 
11:10 - 12:20 The Sharing Economy and Impacts on Consumers 

The discussion is intended to encourage an exchange of views on issues related to peer to peer 
lending/shared economy service platforms and their effects on Canadian consumers. 
 
Vincent Gautrais Full Professor, Université de Montréal’s Faculty of Law, Director, 

Centre de recherche en droit public (CRDP), Chairholder, L.R. 
Wilson Chair in Information Technology and E-Commerce Law 

Michael Urban Policy Associate at the Mowat Centre, School of Public Policy And 
Governance at the University of Toronto 

Kernaghan Webb Associate Professor and Chair of Ted Rogers School of 
Management - Law and Business Program, Ryerson University 

Annik Bélanger-Krams Legal Counsel, Option consommateurs, Moderator 
 

 
12:20 - 1:30 Lunch and Keynote Address from Ken Rubin, Investigative Researcher:  
 Reflections on Consumer Advocacy in Canada (Past, Present and Future) 
 
1:30 - 2:40  Issues Related to Climate Change and its Effects on Canadian Consumers  

Consumers, government, banking, insurance, industry development professionals and organizations, 
and engineers need to devise clear metrics and guidance for the use of the many consumers now 
actively seeking to better understand climate exposures and impacts and how to factor these into 
their own lives and marketplace choices. Consumers need empowerment, through education and 
direct engagement, to protect their investments and purchases of all kinds. A moment of opportunity 
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exists for consumer groups to help accomplish this. Identifying challenges ahead for consumers and 
the obstacles to helping consumers face them will be addressed through audience participation. 
 
John Fahey Due Diligence Specialist for Arcadis 
Ken Whitehurst Executive Director of the Consumers Council of Canada 

 
2:40 - 3:00 Networking Break 
 
3:00 - 4:10 Air Passenger Protections  

The treatment of air passengers has received generous media attention throughout North America 
during 2017. The federal Minister of Transport has committed the Government of Canada to 
introducing enhanced protection to air passengers through the introduction of Bill C-49 in May 2017. 
In 2015, PIAC conducted a comparative analysis of air passenger protections in Canada, the United 
States, Australia and the European Union. As a result of this research, PIAC has been advocating for 
the following measures to be included in a future framework addressing air passengers in Canada: 

• The creation of an Airline Code 
• The creation of an Air Passenger Complaints Commissioner  

 
The Airline Code would be a comprehensive statement of rules applying to air travel in Canada. The 
Airline Code could include rules on flight delays and cancellations, delayed or lost baggage, 
overbooking and child passengers. An Air Passenger Complaints Commissioner would have a 
primary mandate to resolve complaints at the individual case level. The Commissioner would resolve 
air passenger complaints applicable to all airlines operating in Canada. 

 
Bill C-49 leaves the door open to the Canadian Transportation Agency to employ these two methods 
advocated by PIAC. We believe this approach will contribute to ensuring consumers have a greater 
knowledge of their rights and, if an issue were to arise under one of regulations outlined under Bill C-
49, an ombudsman could deal with those complaints. However, PIAC’s vision is just one point of view 
in what appears to be a wide-ranging debate on future handling of air passenger complaints in 
Canada.  

 
This session would be designed to engage in a discussion about the contents of an Airline Code such 
as the model proposed by PIAC and the operation of an Air Passenger Complaints Commissioner. 
 
Grant Dingwall Manager, Research and Public Affairs, National Airlines Council of 

Canada 
Ian Jack Managing Director, Communication and Government Relations, 

Canadian Automobile Association 
Alysia Lau External Counsel, Regulatory and Public Policy, Public Interest 

Advocacy Centre 
Douglas Smith 
 

Chief Dispute Resolution Officer, Canadian Transportation Agency 

Michael Jenkin Moderator 
 

 
4:10 Networking Reception 
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Program 
September 20, 2017  The Future of Canada’s Consumer Movement 
 
8:30 - 9:00 Registration and Networking  
 
9:00 - 9:20 Address by John Lawford, Executive Director and General Counsel, Public Interest Advocacy 

Centre 
 
9:20 - 10:30 Branding and Social Media Use 

Social media engagement is a low-cost method for any non-profit organization to market themselves. 
Consumer advocates should be leveraging tactics such as blogging, podcasting, social networking 
and video blogging to enhance their brand and increase awareness on a variety of issues affecting 
Canadian consumers. In turn, social media engagement provides an opportunity for feedback from 
constituents, at a cost that is a fraction of traditional marketing methods.    
 
However, enthusiasm for social media engagement by consumer advocates in Canada may be 
inhibited by limited resources. As a result, this session intends to discuss what consumer advocacy 
organizations can do to make the most effective use of social media and other branding tactics. 
 
Mark Blevis Digital Public Affairs Strategist, Full Duplex 
Catherine Clark President, Catherine Clark Communications Inc. 
Christopher Malmo-Laycock Communications Officer, BC Financial Institutions Commission 
Mary Cavanaugh Associate Professor, School of Information Studies, University of 

Ottawa, Moderator 
 
10:30 - 10:50 Networking Break 
 
10:50 - 12:10 Beyond Golf and Galas: Innovative Approaches to Funding Consumer Advocacy Groups in 

Canada 
In 2010, columnist Ellen Roseman asked “What Happened to Canada’s consumer movement?” As 
well, Ms. Roseman posed the following questions: What would it take to get Canadians to fight for the 
right to be treated fairly and respectfully? How can a nation of complacent consumers be turned into 
activists?   

 
One of the largest challenges facing consumer advocacy groups in Canada is the ongoing search for 
funding. As noted by the Consumers Council of Canada, unlike most other developed countries, there 
is no core-funding of consumer groups in this country and there are no economies of scale to allow 
consumer groups to draw from a large donor base. As a result, this session will explore potential 
methods for consumer advocacy groups to access sustainable funding going forward.  
 
Panelists will explore the current and future role of class-action lawsuits as a source of funding, 
financial reform and industry opportunities to assist consumer advocacy groups in Canada, ways to 
prepare for unexpected partnership opportunities, and shifting mindsets to aim high and dream big 
even in the face of criticism. 
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Duff Conacher Director, Democracy Watch 
Mena Gainpaulsingh President & CEO, Purposeful Fundraising 
Doug Lennox Senior Class Action Lawyer, Klein Lawyers 
Jason Lynch Executive Director, Charity Defense Council 
Daniel P. Brunette Director, Development and Donor Services, Ottawa Community 

Foundation, Moderator 
 
12:10 - 1:30 Lunch and Keynote Address from Steve Anderson, Founder/Senior Advisor, OpenMedia and 

Chief Strategist, New/Mode 
 
1:30 - 2:45 Consumer Advocacy and the Media 

This session will be a discussion among media members with an interest in consumer affairs on how 
consumer advocates and the media can build a more effective relationship.  
 
Charelle Evelyn Associate Editor, The Wire Report 
Tiffany Foxcroft Producer, CBC Marketplace 
Ellen Roseman Columnist, Toronto Star 
Marina Pavlović Assistant Professor, Faculty of Law-Common Law Section, University 

of Ottawa, Moderator 
 
2:45 - 3:05 Networking Break 
 
3:05 - 4:20 Tactics, Training, and Knowledge Sharing for Consumer Advocates 
 Part of the role of a consumer advocate is to undertake strategies that influence policy makers who 

create, amend, and implement laws and regulations affecting consumers. Consumer advocates may 
also attempt to influence the distribution of government agency resources. Many consumer advocates 
in Canada have proposed innovative solutions to outstanding public interest challenges in the past. 
However, advocacy strategies change over time and Canadian consumer advocates may need to 
develop and implement different approaches to achieve lasting change. These approaches can 
include grassroots-level advocacy, class action lawsuits, and knowledge sharing strategies to 
advance public interest objectives. Questions to be addressed during this session: 

• What tactics can be employed to more successfully influence policy makers for the benefit of 
Canadian consumers? 

• What skills and capacity are needed for consumer advocates to more effectively influence 
public policy or shift public debate?  

• How can resource-challenged consumer advocacy groups in Canada obtain greater access 
to the training they need to become more effective?  

• What strategies can consumer advocacy groups in Canada use to transfer knowledge and 
skills to the next generation of consumer advocates? 
 

Steve Anderson Founder/Senior Advisor, OpenMedia and Chief Strategist, New/Mode 
Christian Corbeil Executive Director, Option Consommateurs 
Judy Duncan Head Organizer, ACORN Canada 
Ken Whitehurst Executive Director, Consumers Council of Canada 
John Lawford Executive Director and General Counsel, Public Interest Advocacy 

Centre, Moderator 
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